q*~. AGENCY MANIA
0 SOLUTIONS
Strategic Partnerships Delivered.

KEY CONSI DERATIONS CLIENT COORDINATION EFFORTS WORK & TEAM INTEGRATION

agencymania.com

BREADTH AND DEPTH OF RESOURCES

AGENCY-

All client discipline needs and
activities are orchestrated with
a single agency.

JYVIHIIVIH

= = &
=
- 2 = >
7, ud = =
© e} = o N
3 . N = S
2 2 $
&) S
'ﬁ) <
Vs )
'/J 3 QQ
%, <
& &
YN
B%
AN
*\X\‘X\
<
\"‘\\
[\
t&"‘\d
GE“("{ 05

OPEN SOURCE @<
CLIENT- ¥ .

Client works with a AGENCY 17
pre-approved pool of
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HYBRID

HOLDING COMPANY LOW MEDIUM HIGH
NETWORK-LED LOW MEDIUM MEDIUM
FULL SERVICE LOW HIGH LOW
LEAD MEDIUM MEDIUM MEDIUM
OPEN SOURCE HIGH LOW HIGH
IN-HOUSE HIGH HIGH LOW
HYBRID MIX MIX MIX
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AGENCY 19
Designated lead agency
coordinates all other roster

agencies on the client’s behalf. %,
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BRAND & IDENTITY
¢

IN-HOUSE o

CLIENT-
LED

Client builds internal
specialized teams to handle
all discipline needs.
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Combine multiple agency models, as shown above,
to get desired results.



